
PLAYTFG (PLAY THE FUCKING GAME) 

LOGO DESIGN CONCEPTS 

 

Hey man, first off I’d like to say thanks for reaching out with this project and for being so 

cool, I’m already looking forward to a beautiful experience.  

This is a document prepared to explain the design concepts explored while coming up with 

the mark for your brand. The idea is for you to see the reasons behind the design decisions 

made.  

The final logo of any of these concepts below will appear slightly different from what they 

look like after the actual design, these sketches were made to give you an overall idea of 

what the final logo would look like. Though these changes won’t be too drastic, just slight 

changes like stroke weight, grid placement, etc. 

--------------------------------------------------------------- 

From the brief you sent, PlayTFG is a gaming community, heavily comprised of IT personnel. 

You talked about the community name being influenced by the fact that the average 

working person finds it difficult to create time to sit down and play a game, hence the name 

choice. You mentioned how important the community is to the brand and how you’d like to 

focus on that. You also talked about your long term and short term goals mostly focused on 

growing the community and building a family of people trying to live a bit freer and fun. 

With all these, I think the basis of the community is to create a platform for total fun, giving 

people a chance to escape from their everyday regular work life and live free (just as you 

mentioned). This factor was one of the key points I considered when creating these 

concepts; that and building a community. You also mentioned having a clean and flat design, 

something simple which I think is a great choice as this helps set your mark apart and makes 

it easy to recall. 

Now just as with many established brands, I’ve learnt that a logo is made to represent a 

brand, a logo is meant to be a symbol/identity for a brand, not a mission statement. One of 

the key features of a mark is having it as simple as possible but with meaning.  

 



Brands like HP, Apple, Nike, Samsung, Fedex, etc; implemented this concept of design with 

their mark hence giving it a memorable identity, something people can easily relate with 

and remember.  

While coming up with the concepts for your mark, I wanted to provide something in its 

simplest form just as you directed, the idea was to create something easy on the eyes and 

brains, something functional, distinctive and memorable. The aim was to capture something 

that would comfortably represent your mark no matter the application (whether viewed 

scaled down or from a distance). 

These concepts explored were designed to have a touch of togetherness and community 

vibe, to reflect the core value of the community (PlayTFG). 

There’s a lot that can be said with these concepts below, but I’ll try to keep it short and 

simple so you don’t get bored . 

 

 

 

 

 

 

 

 

 

 

 

 

 



(Concept A) 

Design idea: 

This concept was made to look clean, simple, and free. The idea is based off of a game 

controller but with some twist. I didn’t want to make it completely obvious, I wanted a little 

bit of mystery to set it apart and make it difficult to be replicated somewhere else. 

The design features a part side of a game controller with open lines giving the idea of free 

movement and connection, which was made to reflect the freedom, fun and joy that comes 

from getting away from work and gaming with friends. To explain further, these strokes 

aren’t bounded to anything and laid out to show movement either to the left or right. The 

strokes also in some sci-fi approach shows flow of current where you have current flowing 

through a path. Now these isn’t completely visible here but was one of the factors that also 

influenced the design style. 

Now with the half controller, the idea here was to create something that is shared, just like 

taking a slice of a pizza, this is a slice that was taken out of the full thing to share with 

everyone, hinting that there’s enough to go round. It also shows that the other half is with 

someone which also reflects connection and community, showing that anyone who is a part 

of the community is never alone. 

I think this is a beautiful concept with a lot of great potentials. It is clean, simple and easy to 

recall, it also would look great scaled down as show in the sketch below. 

See sketch image below: 



 

 



(Concept B) 

Design Idea: 

So with this concept, I thought of going slightly different from the first but still keeping the 

overall theme and idea. 

This concept is based on a pictorial logo style (to an extent), the idea was to capture 

something pictorial and abstract but keeping it simple. The logo features three people 

standing in a pose with their hands folded, this gives the idea of confidence and control, a 

pose that shows authority and freedom (almost like a superhero bad-ass pose).  

This design indicates a vibe of someone who is willing to enjoy the moment in their zone 

while it lasts, hence hinting at the overall idea behind the community, which is getting off 

daily routine and playing a fucking game. 

This approach also shows togetherness and community too, showing that “hey, I’m not the 

only one in this”. 

This is a beautiful concept with a lot of character to it. The design speaks without having too 

much fuzz, keeping it simple and clean. I think it would also represent the brand well in any 

case used. The form also makes it easy for it to be applied in any case, whether web or print. 

Sketch image below: 



 

 



(Concept C) 

Design Idea: 

This concept is also a pictorial approach, focused on a facial expression. As mentioned in the 

brief, the idea behind the community is to create an avenue for people to get off their work 

life and have some fun, so I decided to give that feel but with a facial expression. 

The expression gives a look that says “I’m cool and ready to have fun, I’m willing to play the 

fucking game”, it gives that look that totally goes with the brand name (Play the fucking 

game). The raised brows and smile gives that feel. It also gives that look that says, “Hey 

what are you waiting for” which can be directly related to people who’d want to be a part of 

the community but are still thinking about it. It’s like a compelling and convincing look all 

together. 

The shape of the glasses was picked to reflect some old school game controller that looks a 

bit boxy and apart (I used to have a game that had those). It also gives an overall controlled 

look to the mark making the glasses the centre of attraction. 

This is a clean look that captures the idea behind the brand with a different approach. The 

look is distinctive, simple and easy to recall as it can be easily related to the everyday life. 

I think this is another great concept and one that would easily represent the brand well. The 

idea was made to be easily explained and recognized, something easily relatable. 

Sketch image below: 



 

 



(Concept D) 

Design Idea: 

There’s usually no Concept D but I thought of an idea and then decided to include it since it 

was already out there. 

This concept has the simplest form amongst all of them but with significant meaning. Just as 

with the first concept, the idea here was to capture a relationship. The design also shows 

some reference to the major community members which are IT personnel.  

The design features a Classic Pong game which is a game that is always played by two 

persons. A pong is a beautiful and fun competitive game, one of the reasons why it was a hit 

back in the day, and still is a fun game today. The idea was to reflect this community 

relationship here showing that this community was built for everyone basically.  

The concept has single strokes on both sides and a circle/ball at the middle just as a Pong, 

this references the IT personnel vibe I mentioned earlier with the shapes relating to a One 

and Zero (a computer binary language). This choice was made to show some love to the 

core value of the brand, which is community. 

I think this is also another beautiful idea with strong meaning behind it, and I believe it 

would also represent the brand well. It’s a bit mysterious but when broken down carries a 

lot of meaning with it. 

Sketch image below: 



 



Alright, so I don’t keep typing a lot and bore you with too much to read ; in conclusion, 

these concepts were generally made with the community, simplicity, and the future in mind. 

The goal was to create something beautiful, memorable, simple but detailed, and 

functional. These concepts were also made so they can fit into almost any scene, whether 

web, mobile, or print. 

Please note that these designs would definitely appear better when vectorised (made into a 

proper logo), this is a sketch to give a general idea of what the design would look like. 

I’d like to say that any choice you go with would really work well with your brand. The goal 

was to provide you with something that would tick the boxes for you, while maintaining 

something that truly works. 

Kindly review the concepts having the reasons for the design choices in mind, and let me 

know your thoughts, which you prefer and would want to go with, or modify. 

(You’ll find the sketches for each concept attached in the zipped file with this document) 

I’ll be looking forward to hearing from you, and I do hope this meets your expectations. 

 

Cheers  

Elvis O. N  

NDDPlatform 

 

 


